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At ANJAC, we believe in a vision of health that enables
as many people as possible to thrive, live, and age
in good physical condition, in harmony with their
environment, and that emphasizes prevention
as much as treatment. This is the direction we have
chosen to guide our activities and developments.

This vision naturally aligns with the four pillars of our CSR policy:
innovating to transform and enhance the sustainability of our
offerings, saving resources and reducing our environmental footprint,
protecting the safety of our employees and ensuring their personal
and professional development, and supporting health initiatives
in our communities.

The publication of these CSR Essentials is an opportunity to measure
and present the results of our actions. Halfway through our five-year
plan, we are already seeing significant progress. In line with this
momentum, we continue to improve our solutions every day, explore
new pathways and contribute to an industry that is increasingly
committed to its ecosystem.

Aurélien CHAUFOUR,
President of the ANJAC Group
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Personal care

ANIJAC Health & Beauty
is committed to and is taking actions
for a more sustainable industry

ANJAC Health & Beauty is a French family-
owned industrial group and a partner to health
laboratories, beauty, and wellness brands.

We create and manufacture solutions, from
raw materials to finished products. We put
Safety, Health, and Nature at the forefront to
create high-performance, desirable, and
responsible products.
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TURNOVER*
ANJAC GROUP 2024

Health (drugs,

medical devices, Skincare
OTC and food
supplements) %
nearly
€800M

t_urnover
\—o In 2024 o——— Makeup

Perfume & scented derivatives

*Including 2023 and 2024 acquisitions

By placing innovation at the heart of our
model, with a team of 150 R&D professionals,
continuous investments in technologies,
products, and research, and expertise in plant-
based materials, we are able to offer our
customers both tailor-made services and full-
service solutions.

O ANJAC - Headquarter

Aircos LPEV

® Apollo Pascual

® APR Beauty @ Pillar5 Pharma
Chemineau Roval

o 180 ® Cosmetix West ® Shadeline
" Eurowipes Sicaf/Sicaf Paris
OFDA 9 o Feltor @ Stephid
® Innovi

KEY FIGURES*
ANJAC GROUP 2024

22 53

production
sites

3,200+

patents employees
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companies
experts

laboratories
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A dual environmental and societal
perspective to benefit both humans

and the planet

Aware of the challenges of sustainability and the role that the health & beauty industry can
(and must) play, ANJAC has expressed its commitment by defining a bold and pragmatic CSR
strategy as part of a five-year plan, from 2021-2026.

The scope of the CSR figures presented in this
essential concerns the Group and its companies
in 2023 (excluding Stephid and APR Beauty,
integrated in 2023 and 2024 respectively).

The approach was co-constructed with our com-
panies, taking into account the identification of
key issues, the dialogue with our customers,
and an assessment of the practices of all the
companies within the Group.

Power & Influence
A

SATISFY

- Consumers-patients
- Unions
- Media and social networks
- Shareholders, financial partners

MONITOR

- Associations, NGOs

- Manufacturers of agricultural
raw materials

- Logistic carriers

We continue to nurture our strategy and our
roadmap, in particular through our customers,
our suppliers, and committed third parties.

It is an ongoing process in which we continu-
ously adapt and prioritize our action plan in
alignment with the needs and initiatives of our
stakeholders.

ENGAGE

- Clients
- Distributors

- Institutions, governments, and regulators

- Local authorities
- Suppliers
- Employees

INFORM

- Trade associations (FEBEA,
Cosmetic Valley, LEEM, etc.)

- Communities
- Universities and research partners

»

Stakeholder Mapping
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The Group's ambition is to go further in enhanc-
ing environmental sustainability, creating
greater value for our clients, supporting
consumer health, promoting employee well-
being, and contributing to the welfare of our

communities.

We believe we are making progress with the
following Sustainable Development Goals

(SDGs).

G0OD
HEALTH

e

G0OD JOB AND
ECONOMIC GROWTH

o

1 RESPONSIBLE
CONSUMPTION

LIFE

1 LIFEBELOW 1 ONLAND

WATER

In 2023, ANJAC received a B- score from the Carbon Disclosure Project (CDP),

1

CLEAN WATER
AND SANITATION

INNOVATION AND
INFRASTRUCTURE

o

PROTECT
PLANET

L 2

The acceleration of the ANJAC Group and its
companies in favor of a bold and pragmatic
CSR strategy is reflected in the pursuit of its
EcoVadis strategy.

Group objectives in 2026:
obtain a score of 65/100;

mMaintain the ambition
of obtaining the gold medal.

Medals of the Group’s
companies in 2023

-

PLATINUM

2023
ecovadis |

.I\ Sujmy
., | Rating

Pascual (2023)

'

ecovadis

|Sustalnabllity
0, Rating

Eurowipes (2022)
Roval (2023)

" siveRlL

ecovadis

| €5k
| Rating

Aircos (2022)
Chemineau (2022)
Cosmetix West (2023)
Sicaf (2024)

Stephid (2023)

sroNZEY
ecovadis

CSR
| Rating

ANJAC (2023)
Feltor (2024)
Pillar5 Pharma (2021)

a globally recognized authority on carbon emissions.

Our commitments

and the progress
towards our 2026
roadmap are upheld
by the governance

in place, driven

by both ANJAC Group
management and local
CSR representatives.

Management tools
are integrated

in the field

and we continue
to strengthen

our teams.

HR
COMMITTEE @
ANIJAC CSR

WORK GROUPS
WATER, ENERGY

NCDP

EcoVadis

SECURITY
COMMITTEE

governance

PURCHASING
COMMITTEE

COMMITTEE
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Over the 2021-2026 period, we address the main environmental, social, and societal issues through
4 major ambitions, thus defining a global policy that covers all aspects of CSR.

These ambitions are based on the ANJAC assessment developed in 2021, using a common
internal evaluation grid with around 40 key themes that cover environmental, social, and societal
performance, as well as governance issues.

of innovations feature at least

one objective sustainable characteristic.

of the group’'s innovations

assessed on an eco-responsibility score.

of our purchases integrated into

of our energy consumption in KwH/
KU, i.e, the consumption of 4,500 French
homes in the years 2021-2026.

of our bulk water consumption in
m?3/ton by 2026, i.e, 1.3 million 1.5 liter

bottles on an eco-responsibility score.

a sustainable approach will be evaluated
on an eco-responsibility score.
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shared by 3,200+ employees:
human adventure;
pragmatic and bold innovation;
industrial requirement;

“ ) Princesse . Banques
- Margot Alimentaires  gpic

fight against cancer;

applied agility. access to basic hygiene measures;
women's health and status.
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Indicators 2022 2023 N/N-1 Units Scope Reporting
variation standard

Average annual workforce ESRS

(including fixed-term 2,030 1,752 13.7% FTEs 16 (a)

and temporary)

Number of permanent hires for the year 582 211 410.3% Number )

(new hires & replacements) =7

Net change in number of full-time

employees (FTEs) (compared to N-1) 126 Unknown Unknown FTEs )

Percentage of women 571% 57.7% +11% Number _ ESRS

in the workforce France (excluding S1-6 (a)

Stephid, including

Percentage of employees in work-study o 5 o o headquarters)

or apprenticeship programs 1% 4.0% “24% % :

Average number of training hours 5 ESRS

provided per employee 98 290 +196.8% Number S1-13 80 (b)

Turnover rate 20.9% 23.4% +12.0% % SE—SGR(SC)

Absenteeism rate 7.4% 5.3% -28.0% % -

Average tenure 10.2 7.5 -27.0% Years -

Average energy consumption 219 France (excluding .

per unit produced 8065 7815 31% kWh/kU Stephid), Spain, USA

Average bulk water consumption 5 5 France (excluding )

per ton of bulk 341 358 0% me/ton Stephid), Spain, USA

Percentage of purchasing expenditure 80.0% 78.0% N % France, Spain, USA )

included in EcoVadis* ’ ' ' '

% purchasing expenditure 97.0% 93.0% N % France, Spain, USA -

of bronze medal or higher* ’ ’ ' '

% purchasing expenditure 5 o < N . )

of gold medal or higher* 54.0% 53.0% % France, Spain, USA

Number of innovations 78 T4 N Number

o . .

% of innovations evaluated 50.0% 65.0% - % ) )

on an eco-responsibility score

*The new EcoVadis medal distribution rules lower the scores for all stakeholders involved. ANJAC will review its supplier approval rules in 2024.
On January 1,2024: Platinum = score > 80, Gold > 72, Silver > 64, Bronze > 56.

For more information on our CSR approach, indicators, and calculation methods,
please contact: communication@anjac.fr
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ANJAC

HEALTH & BEAUTY

prcos  APOUO  AE 7SCHEMINEAU 8% CosmetixWest () eurowipes  cf_Lasomaronss
L]
9. 3 S L AEORATOIRE . = a
. nnovi \.LPEV E}H;’}RS ,'//Q.Vf‘l - SHADELINE sicaf  §) Stephid

ANJAC 20 rue de la Banque 75002 Paris
www.anjac.com
T.+33153 4594 49 communication@anjac.fr
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